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From imusti : Fashion Law: A Guidefor Designers, Fashion Executives, and Attorneys before purchasingitin
order to gage whether or not it would be worth my time, and all praised Fashion Law: A Guide for Designers, Fashion
Executives, and Attorneys:

0 of 0 people found the following review helpful. Fashion Career StapleBy Carla LucasHaving this textbook was and
isasincere benefit to my fashion career. Thank you.0 of 0 people found the following review helpful. must read for


http://f3db.com/pub/links.php?id=1609018958

any attorney or other professional interested in the business side of fashionBy FloridaL itiGatorcovers many different
sectors of law and their intersection with the fashion industry0 of 0 people found the following review helpful. Five
StarsBy Odra Marcanoexcellent book and condition of it

In todays highly competitive global market, fashion designers, entrepreneurs and executives need state, federal, and
international laws to protect their intellectual property-their brands and the products by which their customers
recognize them. Fashion Law provides a concise and practical guide to the full range of legal issues faced by afashion
company asit grows from infancy to international stature. Updated to reflect recent legal decisions and regulatory
developments, this revised edition covers such avital issues as intellectual property protection and litigation, licensing,
anti-counterfeiting, start-ups and finance, commercial transactions, retail property leasing, employment regulations,
advertising and marketing, celebrity endorsements, international trade. Features of the text help to make legal concepts
accessible to the lay reader. More than 25 leading attorneys practicing in the emerging legal specialty of fashion law
contributed the chapters for this authoritative text, and their expertise provides afoundation for fashion professionals
and their legal advisorsto work together effectively. New to this Edition~Expanded section on Intellectual Property
protection, including an all new Chapter 6 on Litigation~All new Chapter 10 on Fashion Finance Features~Box
Features provide real-life examples that demonstrate the role that law playsin the fashion business, including
landmark court cases and current events~Practice Tips discuss legal issues that should be considered as fashion
designers and executives establish procedures for conducting their business~Sample Clauses familiarize readers with
the legal language that covers the rights and responsibilities of the partiesto agreements. Instructor's Guide and
PowerPoint presentations available.
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