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Jonathan Gabay : Gabay's Copywriters Compendium before purchasing it in order to gage whether or not it
would be worth my time, and all praised Gabay's Copywriters Compendium:

1 of 1 people found the following review helpful. Uneven and not as useful as it seemsBy Thomas L.A hodgepodge
collection of idioms, clichs, quotes, and factoids -- over 700 pages worth. The problem is, much of the materia is
tired, obvious, UK-centric, cutesy, hackneyed, and not worth using.l was looking for a book that would give me some
ideas to help my writing sparkle with wit, energy, freshness, and clarity. Heck, abook that helped mein just one of
those areas would be agood find.But thisisn't that book. Gabay'sis littered with clumsy, dull writing ideas that often
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made me wince.lf | used the book as a guide, my writing would end up astired as atombstone. (Yes, that simileisan
actual example from the book. Talk about a stink bomb; there are more, but it's the only one | can force myself to
type.) The page count misled me to think that this would be a comprehensive writing reference brimming with great
ideas. Thereality: ehhh, not so much.If you got rid of the dreck in this book, and kept the smattering of good ideas that
are scattered throughout, you'd end up with a much thinner book -- but a much more useful one. And that would be a
real gem.4 of 4 people found the following review helpful. A good reference book for advertising writersBy Arnold
HowardThisis not a how-to book to read from cover to cover. It isareference book for writing slogans, headlines, or
news releases.|t contains lists of idioms, cliches, metaphors, similes, euphemisms, rhyming words, famous quotations,
and notable eventsin world history. It also includes lists of different types of slogans and the basics of writing
brochures, ads, and news releases.If you make your living as a copywriter, you will be glad to own this book.

Marketers, creative writers, and individual s for whom copywriting forms part of their job are often required to produce
innovative and engaging copy in a short space of time. Creativity is not always to hand, and therefore on some
occasions additional help is required to find the right phrase, description or slogan. Gabay's Copywriting Compendium
contains awealth of inspiring tips, ideas and descriptions to aid the writing process, such as advice on spelling and
grammar, examples of rhyming words, suggested euphemisms, and odd facts.
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